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Success Promos & Events Pvt. Ltd is an integrated marketing
company having it's registered office in Chandigarh & branch
offices in New Delhi, Mumbai .

Our team of vast experienced professionals is well-versed with
latest market trends & technologies which help them to present
best concepts for the events.

Core team of over 30 experiential marketing experts bringing
over 150 years of experience and an in-depth understanding of
Indian consumers

Worked with over 200 brands on more than 1000 experiential
marketing campaigns
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1000 PLUS DOMESTIC PROJECTS
30+EMPLOYEES
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WHATEVER YOUR MARKETING CHALLENGE, WE HAVE A SOLUTION

Consumer Promotions | Institutional Activations | Retail Activations
| Trade Marketing | Roadshows

SN S o Wl o Mall Activations | Concerts | Award Ceremonies | Conferences &

’. Seminars

Rural Activations | Cause Marketing Campaigns | Corporate
Activations |

SUCCESS
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Ideas & innovation CREATIVITY brand integration STRATEGIC FOCUS entrepreneurship
ON PROJECT EXPERIENCE national network SINGLE WINDOW END TO END BTL SOLUTIONS

SUCCESS PROMOS ADVANTAGE

? Stretch possibilities with in the client budge
? Give maximum results

? Provide 100% ownership, accountability,
7 Develop partnership

? Offer evaluation & measurement

MOS & EVENTS PVT. LTI
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UCPH MORE THAN 24 CITIES ON SUCéSS

=

RECORD OF EXECUTING MORE THAN
40+ PROJECTS IN A MONTH

A RECORD OF EXEGUTING MORE THAN 7
1500 + SCHOOLSINAYEAR

Delhi Mumbai Chandigarh



EVENTS

e Conferences

* Launches LAV
« Concerts )

« Awards Nights !

« Exhibitions SUC ESS
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Heidelberg Cements
Dealer Meet

HEIDELBERGCEMENT

Executed the event
Delhi with 1000 de
present from acr
and Bihar.
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CONFERENCES

Mountain Dew

AOC

« HSBC

- SONY CHANNEL
.« PTU

.« STARTV




+ AOC
+ RICOH

+ DISHTV LOGO
* PHILIPS




EXHIBITIONS

* NBC - Agro Teach -Chandigarh
* NBC Indo Rail - Luckn9ow

* JCB - Chandigarh
* Tupperware - Chennai
+ Oerlikon - Chandigarh
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* Heidelberg - MYCem Cement




SPECIALEVENTS

« Gatorade Pacers Camp,2009 & 2010
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INSTITUTIONAL CAMPAIGNS

Mall Activities

School Events

* School Promos

O

 Road Shows

* In store Campaigns

A long standing relationship with over 2500 Schools, 750
Colleges and 75 Corporate Complexes and an in-depth S
understanding of consumer behavior in these environment

has helped us consistently develop and implement some of

the largest campaigns at these touch points

CCESS
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Malls offer an exciting opportunity to engage the righ onsumers,
create immersive experiences and make a strong call tg
perware Mall
pperware Success Promos & Events experiential uses state g

Tupperware Airport innovations and an experienced team to delivg

] relevant costs
¢ Dish TV

* AHF

echnology, design
ampaigns at a very
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MALL ACTIVITIES

* L'Oreal
+ Godrej
+ Wolkswagen

SUCCESS
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MALLACTIVITIES

* T1 Truck Racing
+ LGIndia

+ Parle Mall activity




MALLACTIVITIES

+ Intel
* Vespa

* Pepsi
+ Tata sky




MALLACTIVITIES

» Tata Sumo
Grande

« HSBC

* Micromax

+ Wolkswagen

1l icromax
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+ Disney Camp
+ Intel







Tupperware Van Setup

———

O ROAD SHOWS

Tupperware

Sunsilk From creating immersive brand and product experie er education

. Tata to creating sampling and sales opportunities to the g e effectively used
Roadshow format to take brands across every cQ a
Sony
SUCCESS
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LOOKINGFORWARD TODOING SOME
EXCITING WORKWITHYOU---



